
Marketing & Promotion TOOL KIT
Which are best for your product, plan, budget and consumer niches?

 Mass media ads 
 - classified ads
 - display ads
 - commercials
 - advertorials
 - web banner ads
 - pay per click 
 

 Local/community PR
  including sponsorships 

or program book ads

 Trade shows
- for consumers
- for professionals
 

 Mailings
 - postal
 - e-mail
 

 Website
 including 
contact us 
and blogs

 

 Media Relations 
stories and coverage, 

including blogs
 

  Word of Mouth
 - vocal enthusiasm
 - customer referrals
 - key bloggers
 

 Attraction tools
 - free newsletter
 - free special reports
 - free trials
 - coupons
 

 Print collateral
 - identity package 

(cards, letterhead, etc.)
 - brochures
 - counter cards
 - gift certificates 
 

  Customer service 

Your Brand, Identity and 
Unique Selling Proposition

including name, logo, tagline, 
key messages, etc. 

 

 Signage
 - exterior 
 - windows
 - displays
 

The four Ps of marketing are:  Product, Price, Place, Promotion
This diagram spotlights the Promotion component.   
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Co-op ads?

Any market research?
Consumer surveys? 

 Free web directories

 Web mass email
   e.g. Constant Contact
 

 Media kit
 press releases, 

bios, history,  
fact sheet, 
photos

 

  Customer events
 - sales
 - special events
 - customer appreciation
 

 Social media
 - blogs
 - Facebook
 - Twitter 
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